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Zebra Pitch
Zebra Compass — the Judging Criteria

Here’s a scoring criteria that fits the acronym ZEBRA, ensuring clarity and alignment with
Zebra Pitch’s values:

Z-Edge

Passion & Confidence
Demonstrates a strong “why” behind the project, showing personal connection
and enthusiasm.

Creativity & Innovation

Introduces fresh ideas, unique solutions, or an original approach to solving
problems / There is a brand story, brand identity (name, logo, packaging etc
represent the brand).

Engagement

Presentation & Storytelling
Confidently and clearly communicates ideas, engages the audience, and
delivers a compelling pitch.

Q&A & Adaptability
Understands questions, responds with clarity, and demonstrates flexibility in
thinking.

Business Model

Feasibility & Market Potential
Has a clear implementation plan to generate revenue, with a viable strategy
for entering the market.

Prototype & Market Readiness
There is a prototyping plan or already developed prototype, already market

Financial & Growth Strategy
Shows understanding of costs, pricing, and potential for growth

Relevance

Target Market
Able to identify and empathise with the target group

Problem-Solution Fit
Identifies a meaningful problem that they want to solve and presents a
solution that meets a real need

Impact & Sustainability
Demonstrates long-term viability and potential for positive impact on society
and sustainably

Attitude & Ability

Coaching and Collaboration
Open to learning and able to see the direction to synergize and collaborate
with other groups of people or organizations

Self Reflection & Growth
Able to share thoughts, emotions towards project and share learning
experience or knowledge gained along the way; able to learn from failures
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Z-Edge

Passion & Confidence
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Demonstrates a strong “why” behind the project, showing personal connection
and enthusiasm.
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Creativity & Innovation
ANUAARIIIATTALITUTONTIU

Introduces fresh ideas, unique solutions, or an original approach to solving
problems / There is a brand story, brand identity (name, logo, packaging etc
represent the brand). . .
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Engagement n1siigiusiu

Presentation & Storytelling
AsUNEVaLATANSIEEaY

Confidently and clearly communicates ideas, engages the audience, and
delivers a compelling pitch.
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Q&A & Adaptability
AsnauAIaNLazraudINITalun1slsu6?

Understands questions, responds with clarity, and demonstrates flexibility in
thinking.
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Business Model 1uLaagsAa

Feasibility & Market Potential
anuilulilauazdnaninmivnisaana

Has a clear implementation plan to generate revenue, with a viable strategy
for entering the market.

fuwumsenfiuuidaiaulumsaiionela wiannagnsiauisainlilalsase
Tunsingeann

Prototype & Market Readiness
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There is a prototyping plan or already developed prototype, already market
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Financial & Growth Strategy
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Shows understanding of costs, pricing, and potential for growth
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Target Market
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Able to identify and empathise with the target group
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Problem-Solution Fit
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Identifies a meaningful problem that they want to solve and presents a
solution that meets a real need

susassytlavddduaziinnuving wiamihauawunualaiaayuTantd
ANNADINTTIIY

Impact & Sustainability
WansENuUwaraAMNLvEu

Demonstrates long-term viability and potential for positive impact on society
and sustainably
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Attitude & Ability iduafiuazAmIIUFINITA

Coaching and Collaboration
Astlasuauuztinnarn11indIusIUAY

Open to learning and able to see the direction to synergize and collaborate
with other groups of people or organizations
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Self Reflection & Growth
ANsdzViauauULaILaAZNAISLALTN

Able to share thoughts, emotions towards project and share learning
experience or knowledge gained along the way; able to learn from failures
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Total score:
WNASIUATHULU




	Tab 1 
	Zebra Pitch 
	Zebra Compass – the Judging Criteria  
	Business Model 

	ZEBRA PITCH X SPU 
	         Zebra Pitch x SPU | 26 กรกฎาคม 2568 
	               เกณฑ์การให้คะแนน                 ชื่อทีม: _______________________ 
	Business Model  โมเดลธุรกิจ 


